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BTS Returns to Gwanghwamun

BTS will hold a massive comeback concert at
Gwanghwamun Square on March 21, marking their
first full-group appearance in three years and nine
months. They will walk the “King’s Road” from
Gyeongbokgung’s Geunjeongmun gate through to
the square. An estimated 260,000 people are ex-
pected in the area, with the show streaming live on
Netflix across 190 countries. The comeback, timed
to their fifth studio album ARIRANG, is projected to
generate around 3 trillion won in eco-

nomic impact. BTS will follow the Seoul (3 : i0)
show with an 82-date world tour span- st ocan CRcode
ning 35 cities and 6 million fans. -.: the full article
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What ARIRANG Has to Say

ARIRANG is a 14-track album built around the group’s origins and
the years it took to reach this point. Lead single “SWIM” express-
es the resolve to push through life’s currents at one’s own pace,
framed as an act of love for living. BM has said the album is about
showing where they started, adding that it carries “all of life’s joys
and sorrows.” The logo renders the Korean consonants of Ot2| &
(OZ2) inred, with the two 2 characters evoking the trigrams of
the Korean flag. A trailer featuring an actual arirang folk melody
drew wide attention. RM participated in writing every track, with
contributions  from international collaborators including
OneRepublic’s Ryan Tedder. “Body to Body” channels live-stage
energy with the audience: “Hooligans” captures years of global
trailblazing: “Aliens,” “FYA,” and “2.0” convey ambi-

tion and a new chapter: while “No. 29" “Merry Go EHFE
Round,” and “NORMAL” explore the repetitive emo- ¥
tional cycles of fame on and off stage. =0
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2% WINGS (2016)

3% LOVE YOURSELF & Tear (2018)

4% MAP OF THE SOUL : 7(2020)

5% ARIRANG (2026)

Dear ARMY
Let’s Swim
Together
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“BTS The City Arirang Seoul” turns the capital into a
fan destination - light shows at Banpo Bridge and DDP,
a listening lounge at Yeouido Hangang Park, media
facades at Shinsegae, a listening party at CGV
Yongsan, and pop-up stores selling merch co-devel-
oped with the National Museum of Korea. RM’s muse-
um visits have become a trail of their own: Leeum, the
National Museum’s “Room of Contemplation,” MMCA
(where he recorded bilingual audio guides), and
SeMA (2019 Hockney visit). Gyeongbokgung - their
2020 Jimmy Fallon filming location - sits steps from the
concert venue.
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Gwanghwamun: Where BTS’s Reunion
Meets Korean History

BTS’s comeback stage routes through
Gyeongbokgung Palace to Gwanghwamun
Square a space where royal authority, civic
identity, and democratic movements have
converged for centuries. The “King’s Road”
opening seguence traces the path once
used for communication between the
throne and the people, now repurposed as
the setting for BTS’s return to their global
audience. Bighit Music said the location was
chosen to match the cultural gravity of
ARIRANG. The show is a free outdoor event
streamed live via Netflix to over 190 coun-
tries rather than touring abroad first, BTS
planted their comeback in central Seoul and
let the world come to them. One music in-
dustry figure likened the potential impact to
Abbey Road’s lasting association with the
Beatles, suggesting Gwanghwamun’s
Sejong-daero corridor could become a per-
manent landmark for global K-pop fans.
Separately, Maeil Business Star Today’s
global Al newsletter SHINING ran a two-part
BTS comeback special covering solo

achievements during military service, the
“City Arirang Seoul” project, and
on-the-ground fan coverage of OF

e

the Gwanghwamun show.
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“BTSnomics” Reboots: Revenue
Could Hit 3 Trillion Won

IBK Investment & Securities proj-
ects direct revenue of 2.9 trillion
won from the comeback, led by
concert tickets at 1.8 trillion won
(82 shows, 6 million attendees,
average 300,000 won per ticket),
merchandise at 836 billion won,
and sponsorships at 179 billion
won. Bloomberg has said the tour
could rival Taylor Swift's Eras
Tour in earnings. The comeback
signals a shift to “BTSnomics
2.0” ? diversified revenue through
stadium tours, Netflix content, IP
licensing, and fan platforms,
moving beyond the hit-single
model of the “Dynamite”/“Butter
” era. MD and IP licensing reve-
nue for the Big 4 agencies grew
from 127.5 billion won (11.4% of
total) in 2018 to 1.17 trillion won
(22%) in 2025. IBK analyst Kim Yu
-hyeok noted that BTS fandom
reliably converts into broader K-
pop consumption, ac-
celerating new audi-
ence acquisition
across the genre.
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